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3M Company, also known as (1902–2002) 

Minnesota Mining and Manufacturing 

Company, diversified American corporation 

manufacturing a wide range of products, 

including abrasives, adhesive tape and related 

p r o d u c t s ,  a n d  c o n s u m e r- e l e c t r o n i c s  

components. It is headquartered in St. Paul, 

Minnesota.

The website generates awareness about the 

company using strategies and campaigns with 

the goal of creating unique and lasting image in 

the minds of the consumer. Hence it promotes 

brand building. Brand building through website 

enhances the brand equity using online 

advertising campaigns and promotional 

strategies. Online branding is the crucial aspect 

of every company because it is the visual voice 

of the company.

3M website gives the exact information about 

India’s 3M Company’s products for which the 

people will be looking for, is presented in the 

simplest way possible. The website is very 

interactive and the pictures speak thousand 

words. This site would appeal to the average 

person and people with less technical 

background would find it easy to navigate.

The website's layout is well constructed, which 

is very comfortable to use and builds curiosity 

in the users' minds. The contents of the page 

flow nicely and are very well constructed. The 

website design is very consistent. The website 

has been regularly updated with new ideas and 

technologies. Especially the icons which speak 

about healthcare, manufacturing, automotive, 

safety, food safety, etc. are extremely 

informative and innovative.
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The website has not forgotten to address its 
consumers. The consumer products are 
advertised attractively. The foundation of 3M is 
represented in its core brands like a post-it, 
scotch, command, aquapure, speedglas are 
some of the successful brands in India. The 
website also highlights how science can change 
the world with a beautiful paragraph.

The website has been updated with the current 
scenario during the pandemic and it is facts are 
real. The huge demand for the N95 masks has 
led the company to produce more.

The “search bar” on the website is updated 
regularly. The “feedback bar” accepts your 
suggestions through e-mail and phone. The 
suggestions are secured with a privacy policy.

Observation: Though the layout is very colorful 
and attractive still it looks a little bland. It does 
not make the user feel overwhelmed by the 
information provided by the website about the 
products. The information about the products 
can be highlighted more. The website can make 
the leading products more flashy and legible. 
Otherwise, the website is excellent, simple in 
design, and very informative – great work!
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